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	 Position Title
	 Regional Marketing Manager (Greater China)

	 Group/Portfolio
	 Griffith International

	 Reports To
	 Regional Director (Greater China and Mongolia)

	 Employment Type
	 Fix-Term, 12 Months

	 Location 
	 China (Preferred: Shanghai, East China region, Beijing)


1.0 Position PurposeStatement of
Purpose

· The Regional Marketing Manager (Greater China) supports Griffith University's student recruitment and conversion across Greater China and Mongolia through the implementation of recruitment initiatives. Working closely with the Regional Director (Greater China and Mongolia), the role manages key stakeholder relationships, drives recruitment activities, and identifies opportunities to strengthen Griffith University's presence in the region. The position is based in China and requires regular travel.

2.0 Location (preferred)

China (Preferred: Shanghai, East China region, Beijing)

3.0 Key Responsibilities
· Reporting to the Regional Director (Greater China and Mongolia) and working collaboratively with the Regional team, contribute to the development and implementation of marketing and recruitment strategies that support Griffith University's student recruitment and internationalisation objectives across Greater China and Mongolia.
· Build and maintain effective relationships with education agents, institutional partners and other key stakeholders to support student recruitment outcomes and enhance Griffith University's profile in the region.
· Manage agent engagement activities, including activities, trainings, performance monitoring and conversion initiatives to maximise enrolments.
· Work closely with agents, prospective students and internal stakeholders to support enquiry management, offer conversion and enrolment outcomes across both agent and direct recruitment channels.
· Represent Griffith University at recruitment events, exhibitions, seminars, partner meetings and other promotional activities across the region.
· Identify market opportunities, monitor industry developments and provide market intelligence and recommendations to support strategic decision-making.
· Collaborate with Academic Groups and professional staff to support recruitment, partnership and international engagement objectives.

4.0 [bookmark: OLE_LINK1]Key Capabilities
· A bachelor's degree and relevant experience in student recruitment, marketing, business development or a related field.
· Demonstrated success in achieving student recruitment, conversion and enrolment outcomes, preferably within the international education sector.
· Proven ability to develop and maintain productive relationships with education agents, institutional partners and other stakeholders.
· Strong communication, presentation and interpersonal skills, with the ability to work effectively across cultures.
· Strong understanding of the Australian higher education sector and its international student recruitment environment, including the Greater China and Mongolia market.
· Demonstrated ability to work independently, exercise initiative and manage competing priorities.
· Ability and willingness to undertake regular domestic and international travel.
· Commitment to complying with University policies, procedures and the Code of Conduct.

5.0     Applications
· All enquiries should be directed to Jennifer Zhang, Regional Director (Greater China and Mongolia), Griffith International, at jennifer.zhang@griffith.edu.au or +86 18601272579.
· Applications must be submitted online.
· Griffith University offers a competitive remuneration package, together with a supportive and inclusive working environment and access to staff wellbeing and professional development initiatives.
· Closing date: AEST 5:00pm, Wednesday 30 September 2026.
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