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	Position Title
	Head of Schools Engagement & Partnerships

	Group/Portfolio
	Marketing and Communications

	Classification
	HEW 9

	Position Number
	00062301

	Reports To
	Director, Future Students

	Employment Type
	Fixed Term



1.0 Position Purpose

The Head of Schools Engagement & Partnerships plays a pivotal role in strengthening Griffith University’s strategic relationships with and secondary high school partners. This position is instrumental is enhancing existing relationships and cultivating new ones to elevate the University’s profile and attract a diverse pipeline of prospective students – including school leavers and mature-aged learners - for the upcoming CBD campus. 

With a strong focus on strategic engagement, the incumbent will lead initiatives that align with Griffith’s broader strategic objectives, including identifying and capitalising on engagement and recruitment opportunities, managing stakeholder networks and delivering measurable outcomes that support long-term growth. 

The role requires high-level capability in researching, building and developing executive level relationships, client relationship management, identifying engagement and recruitment opportunities, stakeholder management and project management. Strong analytical and reporting skills are essential to inform decision-making and demonstrate impact.


2.0	Eligibility Requirements

· Tertiary qualifications in a relevant field together with relevant experience in education and a proven record of accomplishment of successfully engaging with school and industry partners in a university environment.

3.0	Key Responsibilities

· Contribute expert knowledge of the QLD secondary education system, including curriculum and the internal / external factors affecting current senior students, to identify strategic partnership and engagement opportunities.
· Apply advanced relationship management skills to initiative, develop and maintain high-value relationships with key partners that support the University’s strategic objectives and enhance its reputation.
· Collaborate with key internal stakeholders (ie: Griffith Honours College, Senior Business Partners within Academic Groups, Griffith Sports College etc.) to create opportunities for engagement and partnering with priority partners.
· Operate with a high degree of autonomy while maintaining alignment with the broader Marketing and Communications team, and other relevant organisational units across the University to deliver a cohesive and impactful recruitment partnership strategy aligned to the University’s strategic objectives.
· Prepare high level reports, presentations, and other required documentation to inform and advise senior management on partnership outcomes and opportunities.
· Lead key projects related to senior curriculum-based topics to identify synergies between Griffith University and secondary high schools to enhance engagement and recruitment pathways.
· In conjunction with the Director, Future Students, manage the Senior Schools Partnership Initiative, Principals Advisory Committee and key school alliances to foster deeper collaborations and opportunities for engagement.
· Contribute to the planning and implementation of targeted stakeholder events and activities (e.g. Principals’ Dinner and updates, Principals Advisory Committee agendas etc).
· Support compliance with relevant legislation and University policies and procedures, including equity and health & safety and exhibit good practice in relation to same. 
· Be a leading example of the principles and values embodied in the University’s Code of Conduct, and behave, act and communicate at all times to reflect fairness, ethics and professionalism.


4.0       Key Capabilities
 
· Griffith University identifies the attributes of resilience, flexibility, creativity, digital literacy and entrepreneurship as critical to our graduates’ success, in the rapidly changing future world of work. We have established a Griffith University Capability Development Framework to provide a common language of some of the non-technical organisation skills that will support our staff to thrive now and into the future. The Capability Development Framework will assist you to understand the current skill level of this position in the non-technical but critical skill domains that are increasingly important in a changing workplace context. 

· To read about some of the non-technical organisation skills for this position, please see the Leads Others section of the Capability Development Framework.



image1.png
UNIVERSITY

Queensland, Australia




