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	Position Title
	Senior Marketing Manager, Engagement

	Group/Portfolio
	Marketing and Communications

	Classification
	HEW Level 9

	Position Number
	00060841

	Reports To
	Director, Marketing

	Employment Type
	 Fixed term



1.0	Position Purpose
	The Senior Marketing Manager, Engagement provides high level strategic input, management support and advice on marketing and communications strategies that reflect the University’s values and support strategic engagement objectives. The role is responsible for developing, managing and optimising ongoing reputation and revenue generation marketing communications plans at both a university wide level and for key engagement portfolios including Advancement and Industry and External Engagement.
	The Senior Marketing Manager is responsible for leading engagement with senior stakeholders within the University to maximise opportunities for brand alignment in order to achieve reputation, revenue generation and engagement objectives across all university audiences including prospective and current students, alumni, donors, staff, and corporate partners. 
2.0 Eligibility Requirements

Postgraduate qualifications or progress towards postgraduate qualifications with a strong focus on marketing and/or extensive relevant marketing experience.
3.0 Key Responsibilities

Manage, execute and contribute to the development of the University’s marketing and communications strategies including, but not limited to, strategic planning, key messages, channel planning, creative development and implementation. 
Cultivate and maintain strong relationships with, and provide high level strategic marketing advice to, senior executive and management staff within the University to identify, manage and optimise opportunities to align brand and revenue generation activities to achieve the University’s strategic objectives.
Lead and influence cross-functional teams and manage external resources (including creative and media agencies) to develop distinctive, brand marketing outputs across multiple channels including advertising and content for external and internal audiences. 
Work in close collaboration with senior colleagues within Marketing and Communications to manage resources, work prioritisation and monitor workflow, output and performance.
Oversee marketing staff to develop, implement and optimise the University’s brand, revenue generation and engagement marketing communications activities.
Analyse and evaluate key target audience, financial and business data and provide recommendations to optimise the performance of brand and revenue generation strategies and activities against the University’s strategic engagement objectives.
Identify and leverage communications and events opportunities across the University for alumni and philanthropic purposes.
Lead and promote compliance with relevant legislation and University policies and procedures, including equity and health & safety and exhibit good practice in relation to same.
[bookmark: bookmark=id.30j0zll]Be a leading example of the principles and values embodied in the University’s Code of Conduct, and behave, act and communicate at all times to reflect fairness, ethics and professionalism.

4.0 Key Capabilities

Griffith University identifies the attributes of resilience, flexibility, creativity, digital literacy and entrepreneurship as critical to our graduates’ success, in the rapidly changing future world of work. We have established a Griffith University Capability Development Framework to provide a common language of some of the non-technical organisation skills that will support our staff to thrive now and into the future. The Capability Development Framework will assist you to understand the current skill level of this position in the non-technical but critical skill domains that are increasingly important in a changing workplace context. 
To read about some of the non-technical organisation skills for this position, please see the Leads Others section of our Capability Development Framework.
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