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Position
Description

[bookmark: _Hlk53432553]
	Position Title
	Learning Media Producer

	Group/Portfolio
	Office of the Provost

	Classification
	HEW 7 

	Position Number
	00063127

	Reports To
	

	Employment Type
	Continuing



1.0 Position Purpose

This position plays a key role in the work of Online Strategy Unit (OSU) to produce high quality fully online student experiences by contributing high quality digital assets to the course builds in OSU programs. 

The Learning Media Producer collaborates closely with various internal stakeholders to ensure the successful design and creation of fully online course sites. Appointees will possess one or more of a range of expertise in multi-media learning design, videography (production and/or editing) and web/graphic design for learning.

2.0 Eligibility Requirements
Completion of a relevant degree qualification and directly applicable work experience, with proven creative design experience in one or more of multi-media learning, videography production or web/graphic production for learning.

	3.0	Key Responsibilities

· [bookmark: On_the_recommendation_of_the_Vice_Chance]Design and produce a range of digital assets (infographics, icons, animations, brochures, promotion pieces, interactives) to be used in OSU projects. Design and create a range of multimedia assets, including explanatory animations and motion graphics, to produce dynamic, visually appealing learning resources. 
· [bookmark: _Hlk177631009]May be required to take on other responsibilities, commensurate with the expectations of a role at this level, which contribute to the overall objectives of the work unit.
· Lead and promote compliance with relevant legislation and University policies and procedures, including equity and health & safety and exhibit good practice in relation to same.  
· [bookmark: _Int_H4BxGzym][bookmark: 3.1_Criteria]Be a leading example of the principles and values embodied in the University’s Code of Conduct, and behave, act and communicate at all times to reflect fairness, ethics and professionalism.
· Work with the Learning Designers and relevant stakeholders to design and produce an approach to learning media implementation that satisfies the requirements of a course or program and the objectives of the OSU.
· Use highly developed interpersonal and professional communication skills, including experience in the development of reports and the ability to deliver presentations to diverse audiences. 
· Provide advice on learning media content approaches, principles, emergent technologies, practices, requirements and strategies for scalable and sustainable media services.
· Ensure that all learning media content in a course or program is produced to design briefs, conforms to the branding and other requirements of the university and the OSU, and is created to quality industry and technical standards.
· Manage any assigned portfolio of learning media content production work as applicable.
· Develop OSU’s learning media capability through guidance, coaching and mentoring.

	4.0	Key Capabilities

· Griffith University identifies the attributes of resilience, flexibility, creativity, digital literacy and entrepreneurship as critical to our graduates’ success, in the rapidly changing future world of work. We have established a Griffith University Capability Development Framework to provide a common language of some of the non-technical organisation skills that will support our staff to thrive now and into the future. The Capability Development Framework will assist you to understand the current skill level of this position in the non-technical but critical skill domains that are increasingly important in a changing workplace context. 

[bookmark: _Int_apskjbiE]To read about some of the non-technical organisation skills for this position, please see the Leads Self section of our Capability Development Framework.
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