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Description





	Position Title
	Director, International Marketing and Student Recruitment

	Group/Portfolio
	Griffith International

	Classification
	Senior Contract

	Position Number
	00058568

	Reports To
	Vice President (Global)

	Employment Type
	Fixed Term



1.0	Position Purpose
The Director, International Marketing and Student Recruitment will lead and manage Griffith International’s marketing and student recruitment teams in Australia and internationally, and is responsible for the day-to-day management and leadership of both teams to ensure the University meets its international student recruitment targets. In fulfilling these responsibilities, the Director will adopt a data-informed and evidence-based approach, ensuring that strategies and decisions are based on analysis to maximise impact and achieve organisational objectives.
 
The Director, International Marketing and Student Recruitment, will also provide high level support to the Vice President (Global)’s leadership of the international operations of Griffith University, and work closely with the Director, Griffith International. This position will require domestic and extensive overseas travel and will be based at either the Brisbane South (Nathan) or Gold Coast campus, with regular travel between all campuses expected.

2.0	Eligibility Requirements

Relevant qualifications together with extensive experience in international higher education marketing, recruitment, TNE and admissions.

3.0      Key Responsibilities
· Leadership and day-to-day management of Griffith International’s marketing, and student recruitment teams and activities, with a focus on lead generation, student recruitment activities, conversion, managing agent network and performance, and TNE initiatives to ensure the University meets its goals and targets relating to international student recruitment.  
· Drive international student recruitment to achieve annual commencement targets, enhance conversion rates, support growth in key regions, and maintain market diversity, with performance measured against University KPIs.
· Manage the University’s international recruitment agent network to ensure that there is an appropriate global footprint of representatives of the University, and that all agents are provided with support commensurate with their contribution to meeting the University’s recruitment objectives.
· Effectively manage and enhance the agent network to support the University’s international student recruitment goals, focusing on agent performance (commencements, conversion and retention), agent satisfaction, and streamlining the processes for appointing and renewing agents.
· Together with the Regional Marketing Directors, ensure the on and offshore student recruitment team is well-supported through minimum weekly online and/or face to face meetings and able to meet their respective targets for international student commencements. 
· Lead the development and oversee the implementation of annual integrated marketing and student recruitment plans that align with Griffith University’s wider strategic direction and objectives, including the development of annual international marketing and student recruitment plans in consultation with, and for, each of the four Academic Groups.
· Lead the international marketing and communications and digital marketing operations functions, to optimise the University’s brand presence internationally, through general and region-specific marketing and communications activities, and digital marketing initiatives and campaigns.
· Develop positive working relationships with key areas across the University, including Academic Groups, Student and Academic Services, Office of Marketing and Communications, and other relevant units to ensure strategic objectives are achieved.
· Develop positive working relationships with key pathway partners, including the Griffith English Language Institute (GELI) and Griffith College (Navitas), to ensure that collaborative marketing opportunities are identified, and the international student recruitment goals of each partner are met.  
· Develop and ensure the effective management of strategic relationships with relevant external stakeholders both nationally and internationally, including partner institutions, relevant government agencies, and industry bodies.
· Work with the Director, Griffith International, and the Deputy Director, Griffith International, to ensure that international admissions processes and activities contribute to the meeting of international student recruitment targets.
· Manage budgetary and human resource accountabilities in liaison with the Vice President (Global).
· Represent the Vice President (Global) as required on university and external committees and boards and events. 
· Contribute to the leadership of Griffith International and develop positive close working relationships with all members of the senior team and ensure a collegial approach to meeting the key strategic objectives within Griffith International. 
· Together with the Vice President (Global) and other senior staff, work to ensure a positive organisational culture across Griffith International. 
· Lead and promote compliance with relevant legislation and University policies and procedures, including equity and health & safety and exhibit good practice in relation to same.  
· [bookmark: 3.1_Criteria]Be a leading example of the principles and values embodied in the University’s Code of Conduct, and behave, act and communicate at all times to reflect fairness, ethics and professionalism.


[bookmark: On_the_recommendation_of_the_Vice_Chance]4.0	Key Capabilities

Griffith University identifies the attributes of resilience, flexibility, creativity, digital literacy and entrepreneurship as critical to our graduates’ success, in the rapidly changing future world of work. We have established a Griffith University Capability Development Framework to provide a common language of some of the non-technical organisation skills that will support our staff to thrive now and into the future. The Capability Development Framework will assist you to understand the current skill level of this position in the non-technical but critical skill domains that are increasingly important in a changing workplace context. 

To read about some of the non-technical organisation skills for this position, please see the Leads Others section of our Capability Development Framework.
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