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Job Description 
	 
	 

	Job Title: 
Function: 
Team / sub-function: 
Reports to:  
	Senior Content Strategy manager 
Marketing 
Brand 
Head of Brand Marketing 

	 
	 


 
The role 
The Senior Content Strategy Manager will play a pivotal role in defining and elevating our brand through compelling, consistent and impactful content. Reporting directly to the Head of Brand Marketing, the Senior Content Strategy Manager will lead the planning for the creation, delivery, and governance of useful and highly engaging content that resonates with our target audiences and enhances brand visibility. In collaboration with the Head of Brand Marketing, they will play an important role in shaping and maintaining the integrity of our brand identity across all touchpoints and ensuring consistency and excellence in our brand expression, in line with the company brand architecture and strategy. You’ll also lead and manage a copywriting professional to assist you in driving consistency in tone of voice.   

Key Responsibilities 

· Content strategy development: Collaborate with the Head of Brand Marketing, channel leads and other cross-functional teams to develop a comprehensive content strategy that aligns with our brand goals, values, and target audience. This will include user and market research, when relevant, to identify the wants and needs of our key audiences. 
· Customer journey and content audit: Responsible for performing content audits to assess how well existing content is performing, as well as identifying any gaps in existing content. Use analytics tools to track and analyse user engagement metrics. 
· Brand calendar management: Create and manage a content calendar to ensure a consistent and timely delivery of content. Develop a clear process to capture, organise, review and publish content created by cross-functional teams, including Marketing, Clinical, M&A and Recruitment with the support of the Brand Activation manager. 
· Develop standards and best practices: With input from channel leads, be responsible for developing a clear content planning, creation and distribution process and guidelines, to ensure high-quality content reaches the right audience through the most appropriate channels, at the right time.  
· Campaign concept development: Based on briefings from cross-functional teams, oversee the creation of compelling campaign concepts and innovative brand activations that effectively communicate our value proposition, brand identity and resonate with our target audience. 
· Content planning: As part of the briefing process, this role will support cross-functional teams to determine the kind of content to produce (e.g., blogs, videos, social media posts, newsletters, and online ads), the platforms to use (e.g., website, Facebook, LinkedIn, and YouTube) for relevant campaigns. Project management for the implementation of campaigns will sit with briefing owners. 
· Brand consistency:  Maintain, refine and enforce brand guidelines to ensure consistency in messaging, visual identity, and brand voice across all brand activation touchpoints. Support cross-functional teams by explaining how to create the content through a style guide, tone of voice, user personas and/or competitor research. 
· Content performance analysis: Alongside channel owners, continuously monitor content performance metrics and use data-driven insights to optimise content strategies and campaigns. KPIs to track the success of content creation efforts.   
 
Skills and Experience  
· Proven experience (ideally 5+ years) in content strategy, content planning, brand marketing, or related roles. 
· Exceptional project management and organisational skills, with the ability to prioritise workload to maximise results and use of resources. 
· Excellent written and verbal communication skills, with a keen eye for detail and creativity. 
· Demonstrated ability to work collaboratively across teams. 
· A passion for staying updated on industry trends and emerging content formats. 
· Strong stakeholder management skills, with the ability to inspire and guide different teams and colleagues across the business. 
 
Desired: 
· Previous experience in healthcare is a plus. 
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This job description is intended to give an indication of the general level of responsibility for this role. Duties may vary from time to time.
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