Brand, Planning, Creative & Insight Manager
About Stannah
Stannah is a family-owned business with over 150 years of heritage, helping people maintain independence and mobility through stairlifts, homelifts and accessibility solutions. Operating across multiple markets, Stannah combines long-term thinking, engineering excellence and customer care to improve lives every day.
Today, the Home Accessibility business is entering an exciting new phase of growth and transformation. Through the Re-Ignite for Growth programme, we are redefining our strategy, strengthening our brand, modernising our marketing capabilities and building a more connected international organisation. This includes the development of a new brand strategy, the appointment of new agency partners across creative, media and performance marketing, and the implementation of a major marketing transformation programme designed to accelerate growth and improve marketing effectiveness across all markets.
This role will play an important part in bringing the Stannah brand to life, ensuring our strategy is translated into compelling campaigns, content and customer experiences that drive both brand and commercial growth across all markets.

Brand, Planning, Creative & Insight Manager
Location
Flexible / Hybrid
Reporting To
Marketing & CX Director, Home Accessibility

Role Purpose
The Brand, Planning, Creative & Insight Manager is responsible for supporting the delivery of Stannah Home Accessibility's brand strategy, global campaigns and insight programmes, translating strategic direction into high-quality creative, content and frameworks that markets can use.
Working closely with the Head of Brand, Planning, Creative & Insight, market teams and agency partners, the role helps ensure the Stannah brand is brought to life consistently and effectively across all customer touchpoints. The role combines strategic thinking with hands-on delivery, supporting the development of global campaigns, creative toolkits, content, planning frameworks and research programmes that strengthen brand performance and support growth.
As part of the central Brand, Planning, Creative & Insight team, the role operates as a centre of excellence for Home Accessibility, supporting markets with the frameworks, guidance, assets and best practice they need to adapt global activity and deliver local plans.

Key Responsibilities
Brand Strategy Activation
· Support implementation of the Home Accessibility brand strategy across all markets.
· Translate brand positioning into global campaign platforms, content and guidance that markets can bring to life locally.
· Ensure consistent application of brand guidelines, messaging and visual identity.
· Act as a brand guardian across all customer touchpoints.
· Develop and maintain brand frameworks, toolkits and guidance materials.
· Support markets in embedding the brand strategy within their local plans.
Marketing Planning
· Support the Head in developing and running the annual marketing planning framework and process.
· Help markets develop local marketing plans that blend global and local priorities.
· Coordinate market inputs, plan reviews and reporting across markets.
· Support the governance and reporting frameworks that keep planning consistent across markets.
Creative Development & Campaign Delivery
· Support the development and delivery of global integrated campaigns across online and offline channels.
· Develop the global creative toolkit, advertising guidelines and templates for markets to use.
· Ensure all creative output aligns with brand strategy and customer needs.
· Manage campaign delivery from briefing through to execution and evaluation.
· Support markets with the localisation and deployment of global campaigns.
· Gather market requirements and feedback to inform global briefs and the toolkit.
Agency Management
· Manage the day-to-day relationship with the central creative agency and associated partners.
· Develop high-quality briefs and manage project delivery.
· Ensure agency output delivers against objectives, timelines and budgets.
· Build strong relationships between agencies, markets and central teams, including supporting collaboration between the central agency and local market agency teams.
· Support onboarding of new agency partners.
Content & Asset Development
· Lead the creation of global content and asset libraries that work across all offline and online channels.
· Develop content for use across paid, owned and earned channels.
· Ensure assets can be adapted efficiently across markets.
· Maintain consistent messaging, tone of voice and copy standards, including the Home Accessibility copywriting guidelines.
· Work with Product Marketing to develop product content and assets.
Customer Insight & Research
· Manage group-wide research programmes, including brand tracking and CSAT studies.
· Analyse customer, market and competitor trends.
· Support segmentation and audience development initiatives.
· Work with markets on multi-market studies and help them use findings in local planning.
· Translate insight into actionable recommendations.
· Promote evidence-based decision making.
Creative Effectiveness & Performance
· Support advertising pre-testing and post-campaign evaluation programmes.
· Monitor campaign performance against agreed objectives.
· Identify opportunities to improve creative effectiveness and campaign results.
· Work with performance, media and market teams to evaluate results and learning.
· Share campaign insights and best practice across markets.
Internal Communications & CRM
· Support delivery of the internal communications strategy for the Home Accessibility division.
· Develop content that connects teams to business priorities, performance and transformation programmes.
· Support the development of CRM strategy, contact planning and customer lifecycle programmes.
Marketing Transformation
· Support delivery of the Re-Ignite for Growth programme.
· Help establish best-practice campaign planning and creative development processes.
· Support implementation of new tools, frameworks and ways of working.
· Champion collaboration between central teams, markets and agency partners.
· Contribute to the development of a modern, insight-led marketing capability.

Leadership Responsibilities
· Build strong relationships with market marketing teams across the business.
· Act as a trusted partner to agency teams and internal stakeholders.
· Support the Head of Brand, Planning, Creative & Insight in creating alignment between local market needs and central priorities.
· Support colleagues on brand, campaign and content best practice.
· Promote collaboration, knowledge sharing and continuous improvement.
· Demonstrate a proactive, growth-oriented mindset.



Success Measures
Brand
· Consistent implementation of brand strategy across markets.
· Improvement in brand health measures.
· Effective deployment of brand assets and frameworks.
Campaigns & Creative
· Delivery of campaigns and creative toolkits on time and to budget.
· Advertising effectiveness and creative quality.
· Successful adoption of global assets across markets.
Market Impact
· Market satisfaction with central support and guidance.
· Quality and consistency of local marketing plans.
· Adoption of central frameworks, toolkits and best practice.
Insight
· Delivery of insight programmes.
· Adoption of insight-driven recommendations.
· Identification of customer and growth opportunities.
Transformation
· Contribution to Re-Ignite for Growth initiatives.
· Effective agency management and collaboration.
· Adoption of new ways of working and best practice across Home Accessibility.







Candidate Profile
Experience
1. Experience in brand management, campaign development, creative strategy or marketing communications.
2. Experience working with creative agencies and integrated marketing campaigns.
3. Strong understanding of content development across multiple channels.
4. Experience managing projects from briefing through to delivery.
5. Experience using customer insight and research to inform decisions.
6. Experience operating within multi-market or matrix organisations would be advantageous.
Skills & Capabilities
1. Strong understanding of brand strategy and campaign development.
1. Excellent project management and organisational skills.
1. Strong briefing and stakeholder management capability.
1. Ability to balance strategic thinking with hands-on delivery.
1. Strong communication and influencing skills.
1. Commercial awareness and customer focus.
1. Ability to manage multiple priorities and stakeholders.
Personal Attributes
1. Creative and commercially minded.
1. Curious and insight-driven.
1. Collaborative and relationship-oriented.
1. Organised, proactive and delivery-focused.
1. Resilient and adaptable.
1. Strong attention to detail.
1. Passionate about building brands and creating exceptional customer experiences.

A unique opportunity to play a key role in one of the most significant marketing transformation programmes in Stannah's history, helping bring a new brand strategy to life across Home Accessibility and supporting growth in every market.
