Head of Brand, Planning, Creative & Insight
About Stannah
Stannah is a family-owned business with over 150 years of heritage, helping people maintain independence and mobility through stairlifts, homelifts and accessibility solutions. Operating across multiple markets, Stannah combines long-term thinking, engineering excellence and customer care to improve lives every day.
Today, the Home Accessibility business is entering an exciting new phase of growth and transformation. Through the Re-Ignite for Growth programme, we are redefining our strategy, strengthening our brand, modernising our marketing capabilities and building a more connected international organisation. This includes the development of a new brand strategy, the appointment of new agency partners across creative, media and performance marketing, and the implementation of a major marketing transformation programme designed to accelerate growth and improve marketing effectiveness across all markets.
This role will play a critical leadership position in shaping that future.

Head of Brand, Planning, Creative & Insight
Location
Flexible / Hybrid
Reporting To
Marketing & CX Director, Home Accessibility

Role Purpose
The Head of Brand, Planning, Creative & Insight is responsible for defining and leading the strategic direction of the Stannah Home Accessibility brand and marketing agenda.
This role ensures that brand strategy, customer insight, marketing planning and creative excellence are at the heart of business decision-making. Working in partnership with market teams, commercial leaders and agency partners, the role translates corporate growth ambitions into compelling integrated marketing plans and measurable business outcomes.
As a key member of the Marketing Leadership Team, the role leads the development of the long-term brand platform, establishes best-in-class planning disciplines, champion customer understanding and oversees the delivery of high-impact gloabla creative work that strengthens Stannah's market position and drives growth across all markets.
The role operates as a centre of excellence for Brand, Planning, Creative and Insight across Home Accessibility, supporting markets with frameworks, guidance, best practice and strategic leadership. 

Key Responsibilities
Brand Strategy & Brand Leadership
· Lead the development and evolution of the Stannah Home Accessibility brand strategy.
· Define positioning, messaging architecture and brand guidelines.
· Partner across the business to operationalise brand strategy and embed it within local plans, ensuring the brand helps define the end-to-end customer journey and customer conversation.
· Champion brand health, awareness, consideration and preference across all markets.
· Lead the development of brand assets, campaigns and strategic initiatives.

Marketing Strategy & Planning
· Own the annual marketing planning framework and strategic planning process.
· Translate business objectives into clear marketing priorities and growth initiatives.
· Partner with commercial, sales and market leaders to identify growth opportunities and customer needs.
· Establish robust planning processes, governance and reporting frameworks across markets.





Creative Excellence & Agency Leadership
· Own the relationship with the central creative agency, whilst supporting collaboration between central and local market agency teams.
· Lead the development of global creative strategy and campaign development.
· Ensure all creative output reflects brand positioning and delivers measurable commercial impact.
· Develop best-practice creative briefing and evaluation processes.
· Drive continuous improvement in creative effectiveness through testing, learning and optimisation.
· Ensure markets have all they need to adapt global creative platforms and campaigns for local market use.
· Ensure markets have all they need to  develop local creative development where required, whilst maintaining brand consistency.

Customer Insight & Research
· Lead the customer insight agenda across the Home Accessibility business.
· Develop a rich understanding of customer needs, behaviours and market trends.
· Own group-wide research programmes, customer segmentation projects, like brand tracking and CSAT studies.
· Translate data and insight into actionable recommendations for business and marketing stakeholders.
· Champion evidence-based decision-making throughout the organisation.
· Ensure customer insight and market research activities support decision-making across the Home Accessibility business.

Internal Communications & CRM
· Lead the internal communications strategy for the Home Accessibility division.
· Create engaging communications that connect teams to business priorities, performance and transformation programmes.
· Develop communication channels and content that strengthen engagement across markets.
· Oversee the strategic development of CRM and customer lifecycle planning.
· Support customer retention, advocacy and lifetime value programmes through effective CRM strategy.

Marketing Transformation
· Play a leading role in the Re-Ignite for Growth programme and wider marketing transformation agenda.
· Support the selection, onboarding and management of new agency partners across creative, media and performance marketing.
· Embed new ways of working, planning processes and governance models.
· Help build a modern, data-driven marketing function capable of supporting future growth ambitions.
· Drive a culture of continuous improvement, collaboration and customer-centricity.

Leadership Responsibilities
· Lead, coach and develop a high-performing team.
· Build strong relationships across markets and functions.
· Create alignment between local market needs and central strategic priorities.
· Foster collaboration and knowledge sharing across the Home Accessibility marketing community.
· Act as a visible leader and advocate for the marketing function.

Success Measures
The successful candidate will be accountable for:
Brand
· Improvement in brand health metrics.
· Brand awareness, consideration and preference performance.
· Consistent implementation of brand strategy across markets.
· Successful application of the Home Accessibility brand strategy within the UK market.
Commercial
· Contribution of marketing programmes to growth objectives.
· Quality and effectiveness of annual marketing plans.
· Market stakeholder satisfaction and engagement.
Creative
· Advertising effectiveness and campaign performance.
· Pre- and post-campaign testing outcomes.
· Creative quality and effectiveness scores.
Insight
· Adoption of customer insight across strategic decision-making.
· Delivery and impact of research programmes.
· Identification of actionable growth opportunities.
Transformation
· Delivery of transformation initiatives.
· Successful onboarding and integration of new agency partners.
· Adoption of new marketing planning and governance processes.
· Successful embedding of new brand, planning and creative ways of working across markets and within the UK operation.

Candidate Profile
Experience
· Significant experience in brand strategy, planning, insight or marketing leadership roles.
· Proven track record of building and transforming brands.
· Experience leading agency relationships and integrated marketing campaigns.
· Strong strategic planning and commercial understanding.
· Experience managing research programmes and customer insight functions.
· Experience operating within complex, multi-market or matrix organisations.
Skills & Capabilities
· Strategic thinker with strong commercial acumen.
· Excellent stakeholder management and influencing skills.
· Strong analytical and insight-generation capability.
· Outstanding communication and presentation skills.
· Ability to simplify complex challenges and create clear strategic direction.
· Highly collaborative with a growth mindset.
· Passion for customer-centric marketing and brand building.
Personal Attributes
· A winning mindset.
· Curious and insight-driven.
· Ambitious and future-focused.
· Resilient and adaptable.
· Confident and credible leader.
· Results-oriented and pragmatic.
· Values-led, with a strong commitment to collaboration and continuous improvement.

A unique opportunity to help shape the future of one of Britain's most respected family businesses, leading the development of a modern, growth-focused marketing capability and creating the foundations for the next chapter of the Stannah story.
