Head of Media Effectiveness & Growth
About Stannah
Stannah is a family-owned business with over 150 years of heritage, helping people maintain independence and mobility through stairlifts, homelifts and accessibility solutions. Operating across multiple markets, Stannah combines long-term thinking, engineering excellence and customer care to improve lives every day.
Today, the Home Accessibility business is entering an exciting new phase of growth and transformation. Through the Re-Ignite for Growth programme, we are redefining our strategy, strengthening our brand, modernising our marketing capabilities and building a more connected international organisation. This includes the development of a new brand strategy, the appointment of new agency partners across creative, media and performance marketing, and the implementation of a major marketing transformation programme designed to accelerate growth and improve marketing effectiveness across all markets.
As media investment continues to grow across the business, this role will play a critical part in ensuring that every pound invested works harder to drive growth, improve efficiency and build stronger customer relationships.

Head of Media Effectiveness & Growth
Location
Flexible / Hybrid
Reporting To
Marketing & CX Director, Home Accessibility

Role Purpose
The Head of Media Effectiveness & Growth is responsible for leading the development of Stannah Home Accessibility's global media strategy, media investment approach and measurement framework.
Working in partnership with markets, the role provides strategic leadership, expertise and guidance to help maximise the effectiveness of marketing investment across Home Accessibility. The role will work closely with central agency partners to develop global media strategies, frameworks and best practice that can be adapted and implemented locally by markets and their agency teams.
As a member of the Marketing Leadership Team, the role will play a key role in the Re-Ignite for Growth programme, helping to create a more effective, efficient and growth-focused marketing organisation.

Key Responsibilities
Media Strategy & Growth
· Lead the development of the Home Accessibility global media strategy.
· Ensure media investment supports business growth objectives and brand strategy.
· Work with central media agency partners to develop media frameworks, planning principles and investment recommendations.
· Balance short-term lead generation with long-term brand building.
· Identify opportunities to improve media effectiveness, efficiency and growth across markets.
· Support markets in adapting global media strategies to local market conditions and opportunities.
Media Investment & Agency Leadership
· Own the overall relationship with the global media agency and global performance marketing agency.
· Lead agency governance, performance reviews and annual planning processes.
· Develop media investment frameworks and budget allocation principles.
· Ensure agency partners deliver innovation, effectiveness and measurable business outcomes.
· Drive collaboration between central teams, markets and agency partners.
· Support the onboarding and integration of new agency partners.





Market Partnership & Capability Building
· Act as the central media expert for Home Accessibility markets.
· Provide support and guidance as required on media planning, investment, optimisation and performance.
· Help markets interpret results and identify opportunities for improvement.
· Share best practice, learning and innovation across markets.
· Develop frameworks, tools and guidance to improve marketing effectiveness.
· Build media and measurement capability across the organisation.
Media Effectiveness & Measurement
· Own the global measurement and media effectiveness framework.
· Define common KPIs, reporting standards and performance benchmarks.
· Establish approaches to attribution, testing and evaluation.
· Ensure media decisions are informed by data and commercial outcomes.
· Support markets in improving local measurement and reporting capabilities.
· Create a culture of continuous testing, learning and optimisation.
Marketing Transformation
· Play a leading role in the Re-Ignite for Growth programme.
· Introduce new processes, tools and governance that improve marketing effectiveness.
· Help build a more data-driven, performance-focused marketing organisation.
· Drive adoption of common media, measurement and reporting frameworks.
· Foster a culture of growth, accountability and continuous improvement.

Leadership Responsibilities
· Support and influence media strategy across multiple markets.
· Build strong relationships with market leaders and stakeholders.
· Act as a trusted advisor on media effectiveness and growth.
· Foster collaboration between markets, agencies and central teams.
· Develop future capability through coaching, mentoring and knowledge sharing.
· Champion evidence-based decision making across the Home Accessibility business.

Success Measures
Commercial Performance
· Delivery of agreed ROAS and media efficiency targets.
· Improved contribution of marketing investment to business growth.
· Effective allocation of media investment across markets.
Market Impact
· Market satisfaction with central support and guidance.
· Adoption of media frameworks and best practices.
· Improvement in media capability across markets.
Media Effectiveness
· Improvements in marketing effectiveness and efficiency.
· Delivery of testing, optimisation and learning programmes.
· Adoption of common measurement and reporting frameworks.
Agency Performance
· Quality and effectiveness of agency output.
· Strong collaboration between central, market and agency teams.
· Delivery against agreed objectives and service levels.
Transformation
· Successful implementation of new ways of working.
· Delivery of key Re-Ignite for Growth initiatives.
· Improved use of data, measurement and evidence-based decision making.



Candidate Profile
Experience
· Significant experience in media, performance marketing, marketing effectiveness or growth leadership roles.
· Proven track record of managing substantial media budgets and delivering commercial outcomes.
· Experience leading media and performance agency relationships.
· Strong understanding of both brand and performance media.
· Experience developing measurement frameworks and performance reporting.
· Experience operating within multi-market or matrix organisations.
· Experience leading business or marketing transformation programmes.
Skills & Capabilities
· Deep understanding of media strategy and investment management.
· Strong commercial and financial acumen.
· Excellent analytical and problem-solving skills.
· Strong understanding of media measurement and effectiveness.
· Excellent stakeholder management and influencing skills.
· Ability to translate data into actionable business recommendations.
· Strong communication and presentation capabilities.
Personal Attributes
· A winning mindset.
· Commercially driven and growth focused.
· Strategic, analytical and curious.
· Collaborative and relationship-oriented.
· Resilient and adaptable.
· Results-oriented and pragmatic.
· Passionate about continuous improvement and innovation.

A unique opportunity to help shape the future of Home Accessibility marketing, building the frameworks, partnerships and capabilities needed to maximise marketing effectiveness and accelerate growth across Stannah's markets.
